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HydroFlowCanada 
Green Initiative

HydroFlowCanada will be taking an initiative by allotting a
donation for every product sold and we will be saving
these proceeds to go towards saving the lakes or other
ecosound charities of our choice.

This would promote the product in a very positive way and 
Hydrofl ow/Hydropath would earn it’s long overdue status, 
as being a product that goes hand in hand with a future that 
people want.

That means we are able to offer  double   protection fi rstly 
with the protection through the product and secondly 
through generating a allotted revenue that can assist 
ecosound projects.

This generates for us a company that has solid ethics, that 
eventually becomes a household name.

And fi nally gives separation  from all the pipe dream 
products that are marketed around the world.

Imagine if all the distributors around the world would 
follow this initiative - for which I’m sure they would have no 
objections as the long term benefi ts are all positive.

Shaun & Jason 
336 Yonge Street - Suite 214, Barrie, ON L4N4C8 Canada. 
Telephone:  (705) 331 - 5621   www.hydrofl owcanada.com

Heaton Kestrels sponsored by 
Hydropath are top of the league
Hydropath are proud to sponsor their young local football team 
who display the Hydropth log on their shirts. Lets hope that they 
are still top of their game at the end of the season. 
     Well done Heaton Kestrels!
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League 3 P W D L F A GD PTS

Heaton H Kestrels 8 6 2 0 33 8 25 20

Longbenton 7 5 2 0 30 5 25 17

Newcastle EE 7 5 2 0 35 11 24 17

Seaton Burn 8 4 2 2 27 21 6 14

Cram Blue Star 7 3 1 3 19 19 0 10

Red House Farm 5 1 0 4 16 24 -8 3

North Shields B 8 0 2 6 7 43 -36 2

Burradon J 6 0 1 5 9 31 -22 1

Ellington J 4 0 0 4 2 16 -14 0

HydroFLOW HS38 is now featured
on the British Gas website

The Canadians are not left out in the cold anymore.
Due to the fact that the Hydropath Technology was 
invented in the UK, the most practical market was  
Europe and the East, which is now familiar with 
the quality of the Hydropath products - and is even 
becoming a household name in some areas.

Now Shaun Jackson together with Jason Schiavello 
and their staff are bringing  this technology to the 
Canadian market with Hydrofl owCanada.

They are proud to be associated with a technology 
which is second to none and they look forward to 
giving back to the environment by reducing the 
incredible amount of salt water softeners.

In Canada the Great lakes are one of the most precious 
assets and we know that through Hydrofl owCanada 
we can make a difference.
Shaun


